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Events 
From Ottawa to Jakarta - leading 
health promotion into the 21 st 
century 

he past decade has seen three international conferences on health promotion. 
These gave the impetus to a range of regional and national meetings and 

networks, as well as community projects, publications, training courses, policies 
and - most importantty - to radical new thinking about haw health promotion 
can lead to healthier people. This year sees the fourth International Conference 
on Health Promotion, which will focus on health-promoting strategies for the 
next century. This year's conference will build on progress made so far and will 
point the way to using health promotion to make the 21 st century the time 
when all of us will share in the highest attainable standard of health. 

Ottawa 1986 
Health promotion - areas for a(fion 
The Ottawa conference agreed that health promotion goes far beyond the 
activities of the health sector. The canf erence described nine prerequisites for 
health: peace, shelter, education, food, income, a stable ecosystem, sustainable 
resources, social justice, and equity. Delegates at Ottawa said that health 
promotion "demands coordinated action by all concerned". They identified five 
interdependent action areas in which health promotion could be most effective: 

• Building healthy public policy - in all sectors and at all levels 
• Creating supportive environments - so that it is easier to be healthy 
• Strengthening community action - with se~-help and social support 
• Developing personal skills - as people take responsibility for their own health 
• Reorienting health services - towards promoting health and preventing 

disease. 

Adelaide 1988 
Healthy public policy - accountability and commitment 

The Adelaide conference started from the position that health is both a 
fundamental human right and a sound social investment. The conference urged 
governments to promote health through linked economic, social and health 
policies. Delegates stressed the need for equity in health and the need for 
governments to forge new alliances for health promotion with partners such as 
corporations and businesses, trade unions, nongovernmental organizations and 
community groups. The conference identified four key areas as priorities for 
healthy public policy: 

• Improving the health of women - the world's primary health promoters 
• Food and nutrition - ensuring adequate amounts of healthy food for all 
• Tobacco and alcohol - major health hazards that deserve immediate action 
• Creating supportive environments - so that health is nurtured and protected. 

Sundsvall 1991 
Supportive environments - community participation 
The Sundsvall conference highlighted the essential link between health and our 
physical environment. In particular, the conference focused on the six areas of 
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education, food and nutrition, home and neighbourhood, work, transport, and 
social support and care. Delegates recognized that everyone has a role in making 
the world we live in more supportive of health. To do this, they identified four 
"key public health action strategies" to promote environments that are supportive 
of health: 

• Strengthening advocacy for health - through community action 
• Enabling communities and individuals - to take control over their health 
• Building intersectoral alliances - for health and supportive environments 
• Mediating between conflicting interests - to ensure equity in health. 

Jakarta 1997 
New players for a new era - promoting health in 
tomorrow's world 
The fourth International Conference on Health Promotion takes place in Jakarta, 
Indonesia, from 21 to 25 July 1997. It comes at a time of change when many 
countries and communities are in transition - politically, economically, technically, 
socioculturally and demographically. Building on the outcomes and approaches 
developed at Ottawa, Adelaide and Sundsvall, the Jakarta conference will address 
three questions: 

• How can we reinforce positive trends to better health in a world of rapid 
global change? 

• Haw can we harness information technology to convince the world that 
health is everyone's business? 

• How can we build new alliances to reduce the health gap and promote 
health for all in the 21 st century? 

In recognition of the need to forge new partnerships for health, delegates to the 
Jakarta conference will come not only from the health sector and international 
development agencies, but also from local government, the private sector, and 
the media and communications industry. More than half will come from 
developing countries. 

Outcomes of the conference are expected to include the principles of successful 
health promotion, key strategies for the future, priority areas for action, and 
commitment towards new alliances for health promotion worldwide. 

Pubffcations for Jakarta 
A landmark spillilff of the conference will be a colourful 20Q-page popular book, 
which will include the Jakarta Declaration, selected proceedings and reviews of 
health promotion achievements such as Healthy Cities, Health-Promoting Schools 
and Healthy Islands. Publication is projected for October 1997, and the book will 
be available through the World Wide Web. Further information can be obtained 
from the person who is preparing the book, Dr Evelyne de Leeuw, WHO 
Collaborating Centre for Research on Healthy Cities, P.O. Box 116, Maastricht, 
Netherlands. 
More information concerning publications on health promotion and health education is 
available from other WHO collaborating centres for health promotion at the following 
Internet addresses: 
http://www.utoronto.ca:80/ chp/ 
http:/ /www.ki.se/phs/socmed/main.htrn 
http/ / www.health.su.oz.au 
http://www.hea.org.uk 
http://www.cdc.gov/nccdphp/nccdhome.htrn 
Also, the WHO Website on health promotion is at: 
http:/ /who.ultralab.angtia.ac.uk 




