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Ladies and Gentlemen,  

It is my pleasure to welcome you to the first regional training course on tobacco 

control communication and advocacy. This training course is the first in a series of 

trainings that will be held jointly with Johns Hopkins School of Public Health, a 

Bloomberg Initiative partner. I would like to take this opportunity to thank our partners 

very much for their efforts and collaboration; without these efforts, this training would 

not have been possible. We hope that this training will be the start of a longstanding 

collaboration with our partners in the area of public health communication. 

The objectives of this training are to learn more about successful media experiences 

worldwide, to identify possible future methods for tobacco control-related media and 

communication activities and, finally, to develop participants’ understanding regarding 

the elements  of a successful media campaign. 

Ladies and Gentlemen,  

A comprehensive approach is needed to addressing a complicated and multi-faceted 

public health challenge such as the tobacco control epidemic. Among other things, this 
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means that media and advocacy campaigns must be well designed, based both on the 

available information concerning the tobacco situation and on the results we want to 

achieve. Partnership with the media is essential if we are to succeed in achieving 

significant reduction in the prevalence of tobacco, especially, among vulnerable groups 

such as women and children. 

At the global level, this is well recognized and defined by the WHO Framework 

Convention on Tobacco Control (FCTC). Article 12 of the FCTC requests from its parties 

“…to promote and strengthen public awareness of tobacco control issues using all 

available communication tools as appropriate”. The importance of effective use of media 

and communication is also increasingly recognized by global tobacco control initiatives. 

One of the objectives of the Bloomberg Initiative, is to “support advocates’ efforts to 

educate communities about the harms of tobacco and to enhance tobacco control 

activities so as to help make the world tobacco-free”. 

Ladies and Gentlemen, 

With 5.4 million deaths every year attributable to tobacco, and the limited resources 

available to us to work with, we must carefully examine all our activities and design them 

in such a way that they cannot fail to achieve their objective. In this workshop, we will 

address the elements needed for an outreach media campaign. For us, a successful media 

campaign is not one that simply reaches a wide audience on television and satellite 

channels. A successful campaign is one that changes people’s behaviour; a campaign that 

leads to reduction in tobacco consumption. Social acceptance of tobacco is our challenge. 

Our efforts must be targeted at this acceptance if we are to change the supporting 

environment surrounding of tobacco use. 

Of course, we are not as financially well resourced as the people at the other end of 

the tobacco battle. A tobacco company may spend 4 million US dollars on a single media 

campaign, compared with the WHO budget of 10,000 US dollars at regional level for 

World No Tobacco Day, for example. However, knowledge is our strength. We are 

hopeful that today we will learn from the experts how this knowledge can break the circle 
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of ignorance regarding tobacco control, and how this knowledge can be transformed into 

effective tobacco control media messages.  

Ladies and gentlemen,  

I sincerely hope that this training course will fulfil its objectives and will lead to 

continued efforts towards strengthening the media component in tobacco control at both 

national and regional levels. 

Thank you. 

 


