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ABSTRACT 

The World No Tobacco Day theme for 2003 was tobacco free films and tobacco free fashion.
The aim of the day was to encourage the fashion and film world to take action to promote the
development of a tobacco free society. WHO called on these industries to stop promoting
tobacco and to partner with WHO in sending out a message about the harmful effects of
tobacco.

The 2003 theme built on the 2002 theme of tobacco free sport which called for a removal of
tobacco industry sponsorship from sport.  

World No Tobacco Day provided an important opportunity to build momentum for the
Framework Convention on Tobacco Control (FCTC) which was adopted in May 2003 by the 
World Health Assembly.  WHO Member States were encouraged to use World No Tobacco Day
to draw attention to the FCTC and, in particular, the elements relating to advertising, 
sponsorship and product placement.
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Rationale 

The World No Tobacco Day theme for 2003 was tobacco free films and tobacco free fashion. 
The aim of the day was to encourage the fashion and film world to take action to promote the 
development of a tobacco free society. WHO called on these industries to stop promoting 
tobacco and to partner with WHO in sending out a message about the harmful effects of tobacco.  

The 2003 theme built on the 2002 theme of tobacco free sport which called for a removal of 
tobacco industry sponsorship from sport.  

World No Tobacco Day provided an important opportunity to build momentum for the 
Framework Convention on Tobacco Control (FCTC) which was adopted in May 2003 by the 
World Health Assembly.  WHO Member States were encouraged to use World No Tobacco Day 
to draw attention to the FCTC and in particular the elements relating to advertising, sponsorship 
and product placement.      

Activities by the WHO Regional Office for Europe 

The following activities were undertaken by the WHO Regional Office for Europe: 
Development of a WHO European website at http://www.euro.who.int/tobaccofree. The 
website included sections on the rationale for the 2003 theme, World No Tobacco Day 
resources (posters and brochures), details of the annual World No Tobacco Day European 
competition and information on the activities organized at the country level.  

Dissemination of WHO materials (poster and brochure) to counterparts.

Dissemination of rationale for this year’s theme and suggestions for local action on the 
day to counterparts.

Dissemination of a call for nominations for the World No Tobacco Day Awards 
competition. 

Selection of World No Tobacco Day winners. 

Organizing, in cooperation with national authorities, award ceremonies which are also 
used for communicating the WNTD theme, FCTC and other tobacco control messages. 

Supporting WNTD celebrations in 15 countries of the eastern part of the region, as part 
of the activities under the Biennial Collaborative Agreements. 
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Activities at country level

Activities were reported from 27 European countries and included:  

a) General activities:

Translation of WNTD materials into local language (Albania, Belarus, Bulgaria, Georgia, 
Kazakhstan, Romania, Former Yugoslav Republic of Macedonia). 

Distribution of WNTD posters (Albania, Belarus, Bulgaria, Georgia, Kazakhstan, 
Romania, Former Yugoslav Republic of Macedonia). 

Press conferences (Albania, Belgium, Belarus, Bosnia Herzegovina, Republika Srpska, 
Estonia, France, Germany, Iceland, Ireland, Italy, Kazakhstan, Malta). 

Press releases (Albania, Belgium, Belarus, Bosnia Herzegovina, Republika Srpska, 
Estonia, France, Germany, Iceland, Ireland, Italy, Kazakhstan, Lithuania, Malta, 
Romania, Slovakia). 

Engagement of local celebrities (actors and fashion models) as spokespersons (Albania, 
Azerbaijan, Slovakia, Tajikistan). 

Local awards for people who have made a contribution to tobacco control (Albania, 
Kyrgyzstan, Slovakia, Spain). 

Production and broadcasting of World No Tobacco Day TV spots and video clips  
(Albania, Bulgaria, Belarus, Azerbaijan, Republika Srpska, Estonia, Kazakhstan, 
Kyrgyzstan, Lithuania, Malta). 

Beauty contest fashion show (Kyrgyzstan). 

Engagement of local politicians (Slovenia). 

Round table discussions (Bosnia & Herzegovina, Bulgaria).   

b) Some specific examples of events included: 

Engagement of the Minister of Health in giving certificates of attendance to family 
doctors who attended a training workshop “Helping Smokers Change”. The event marked 
the opening of national smoking cessation clinics and also included press interviews with 
people who attended the clinic (Albania). 

Fashion show in a local cinema carrying an anti-smoking message involving three 
domestic fashion companies (Armenia). 

Airing the movie “The Insider” on a national TV station (Armenia). 

Engaging leading national designer to design WNTD materials (Azerbaijan). 

Children’s art competitions on the theme of “No to cigarettes” (Bulgaria, Kyrgyzstan), 
design of national World No Tobacco Day posters and booklets (famous local 
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artist/designer engaged in design). The poster included a list of smoking cessation centres 
(Bulgaria).

Free medical check-ups including carbon monoxide monitoring offered for movie 
workers. Check-ups conducted in a cinema by leading smoking cessation consultants 
(Bulgaria).

Link made between World No Tobacco Day and developments in national legislation 
(France). 

Publication of study on the glamorisation of smoking in popular movies during the period 
1982 - 2001 (France). 

Public information campaign on the hazardous components of tobacco products (France). 

Advocacy by film bodies which support the movie industry, that smoking on screen has a 
negative influence on the audience and that the law forbids any kind of indirect 
advertising for smoking (France). 

Calls by the fashion industry, top models for the world famous agency "Elite model" and 
women’s magazines for their profession to take responsibility for not promoting 
dangerous behaviour (France). 

Launch of a press campaign about the dangerous effects of smoking on the body 
(France). 

“Kick-off smoke free award” - a competition for non-smoking spots for TV and cinema 
and a journalist-award: recognition of films without smoking characters and tobacco 
advertisements or product placement; recognition of TV Stations and film production 
companies who signed a commitment not to show smoking characters (Germany). 

Tobacco control supplement circulated with national newspaper  (Germany). 

The distribution, in 500 Italian squares, of 50.000 t-shirts carrying the WNTD logo 
"tobacco free film, tobacco free fashion" and the signatures of 35 designers (Renato 
Balestra, Rocco Barocco, Mariella Burani, Enrico Coveri, Lancetti, Les Copains, Gai 
Mattiolo were just some of them) who welcome the WHO message for a fashion industry 
against tobacco (Italy). 

Reproduction and distribution of Christy Turlington Poster (Italy).

Poster with cartoon character ET saying "I CHOOSE Smoke-free 2B TRENDY". The 
character was chosen because it was a movie character (Malta). 

Billboards set up to promote quitting. Quitline clearly represented on the billboard 
(Malta).

Joint media briefing by film board and public health bodies (Ireland).  

A campaign linking May 31st (World No Tobacco Day) and May 11th (World Mother’s 
Day aimed at increasing cessation rates, particularly among women.  The aim of the 
campaign was to reduce the number of mothers and especially pregnant women who 
smoke and to encourage woman in general to quit (Turkey). 
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WNTD Awards 

Each year as part of its World No Tobacco Day activities, WHO presents awards to individuals 
or organizations that have made an outstanding contribution to tobacco control.  In 2003, WHO's 
aim was to counteract the tobacco industry’s use of fashion and film as a vehicle to promote and 
market its products. World No Tobacco Day was also used to celebrate the adoption of the 
Framework Convention on Tobacco Control, the world's first international public health treaty. 

In addition to the six awards in each WHO region, the Director-General issued special awards, 
one per WHO region, for those individuals or institutions that made a significant contribution to 
the process of developing the Framework Convention on Tobacco Control (FCTC). 

The winner of the Director-General's award for the European Region was Commissioner 
David Byrne, European Commission 

As the European Union’s first designated health commissioner, David Byrne made a remarkable 
contribution towards European and global tobacco control.  His leadership was instrumental in 
the process of development and adoption of the recent European Union directives which set high 
standards in banning advertising and product regulation.  The European Commission’s youth 
anti-tobacco information campaign, launched under his leadership, linked to the World No 
Tobacco Day theme. 

The six recipients of World No Tobacco Day awards for 2003 were: 

Dr Els Borst-Eilers, Netherlands 

Dr Els Borst-Eilers, the former Minister of Health, Welfare and Sport of the Netherlands, made a 
remarkable contribution to tobacco control at both national and international levels.  

Mr Asankhan Jumakmatov, Kyrgyzstan 

Mr Asankhan Jumakmatov, 80, is a distinguished musician and legendary advocate for healthy 
lifestyle and non-smoking behaviour.  

Mr Konstantin Krasovsky, Ukraine 

Mr Krasovsky is one of the leading tobacco control activists in Eastern Europe. He is the founder 
and chair of the alcohol and addiction centre in Kiev, an NGO that has made a remarkable 
contribution to disseminating tobacco control information and knowledge in Ukraine and other 
countries of the former Soviet Union.  

Dr Andrus Lipand, Estonia 

Dr Andrus Lipand is one of the most active and long-serving members of the WHO European 
network of national counterparts on tobacco control. His activities in this important area of 
public health started in the early 90’s by promoting a broad inter-sectoral commitment against 
the tobacco epidemic and the internationalization of the Quit and Win campaign.  
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Mr Joško Maruši , Croatia 

Mr Maruši  is the founder and Head of the Department for Animated Film at the Academy of 
Fine Arts in Zagreb. At present he is the commissioner of animated film at the Ministry of 
Culture. He has been playing an extremely active and voluntary role in advocating for the theme 
of the World No Tobacco Day campaign in collaboration with the "Andrija Štampar" School of 
Public Health.

Comité Nacional de Prevención del Tabaquismo (CNPT), Spain 

Dr Joan Ramon Villalbi and the other members of the CNPT have worked tirelessly to bring 
together and mobilise the tobacco control movement in Spain through an ever-strengthening 
network of visible and active tobacco control advocates.  

Key Learnings

The information on the theme is not made available to countries in sufficient time. Some 
counterparts propose that the WNTD theme should be communicated to counterparts at 
least eighteen months prior to WNTD, in order to implement an effective campaign that 
is appropriately linked to national developments. This would also give counterparts 
sufficient time to reproduce WNTD materials in their own language. Currently, countries 
do not receive sufficient materials from WHO and often do not have enough time or 
resources to produce their own materials.  A longer preparation time could allow 
countries to set aside some budget to reproduce materials and plan events.  

Some countries felt that the concept was more difficult to grasp than previous years and it 
was not as easy to engage the fashion and film industry as it was to rally the sports 
community in 2002.

Information on press coverage at country level for WNTD 2003 was adhoc.  This could 
be more systematically reported in future years, by asking counterparts prior to WNTD to 
participate in a media take-up mapping exercise. Asking counterparts to respond to such 
a survey after the event would more than likely lead to adhoc information being provided.   

Suggestions for the future of World No Tobacco Day 

To have one stable symbol for World No Tobacco Day, for example a pin that countries 
could produce and disseminate each year regardless of the theme.  

To conduct a formal analysis of structures in countries to promote World No Tobacco 
Day, for example how widely is the message and theme promoted by national 
counterparts to local groups and alliances? Is the NGO community sufficiently engaged? 
National heart and cancer associations can sometimes organize events and are in a good 
position to access media, provided they are prepared and know about WNTD.  
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There was a risk that basing a World No Tobacco Day press story on World No Tobacco 
Day awards could become boring for media. Thought should continue to be given to 
events on the day, publication of new data and research and major policy and legislative 
developments. This links to the previous suggestion that a longer period is needed for 
planning. It was suggested that WNTD themes be agreed for 2-3 years and that themes 
are linked in a systematic way to WHO policy and planning for the same period.  



EUR/03/5041374
page 7 

Annex 1 

Rationale

In 2003, the theme for World No Tobacco Day is tobacco free film and fashion. The WHO is 
calling on the entertainment industry, in particular the world of film and fashion, to stop 
promoting a product that has devastating effects on public health and to start promoting a 
tobacco free society.

Today, fashion and film are two of the most successful contexts in which to build the image of 
cigarettes and normalise tobacco use as behaviour. A cigarette has no personality of its own, nor 
social class or emotion. But, in the hand of a silver-screen star, it is a mighty prop. The way these 
modern-day heroes speak, the clothes they wear, what they eat and drink greatly influence public 
behaviour and preferences, particularly among young people.   

Tobacco companies have long understood the huge potential of the fashion and film world in 
influencing the public. Product placement is an inexpensive way to build national recognition, 
enhance corporate image and provide promotional opportunities with some of today's most 
successful films and television programmes. Tobacco companies regularly provide cigarettes, 
gifts, services or cash in exchange for placement of their products in films.  Marlboro, Philip 
Morris's #1 brand, has been featured in at least 28 of Hollywood's top-grossing movies in the 
past ten years - a record unrivalled even by Hollywood's most successful human stars. Research 
in the US has found that non-smoking teens whose favourite stars frequently smoke on screen 
are sixteen times more likely to have a positive attitude towards smoking in the future. 
Hollywood has no exclusivity on tobacco product placement.  Bollywood, based in Mumbai, 
India, is the world’s largest film industry, producing more than 800 films every year. A study of 
a sample of 395 Indian films made between 1991-2002 reveals that 76.5%, had tobacco 
incidences.  

Product placement is also much used in the world of fashion. Tobacco companies use the names 
of the most famous designers and the beautiful recognizable faces of models to sell their 
products.  They sponsor fashion shows and competitions for aspiring designers to win publicity 
and credibility. Originally targeted mainly at women, these marketing efforts have shifted lately 
to reach young people of both genders. Besides placing advertisements in fashion-oriented 
magazines, tobacco companies promote their own brands of clothing and sponsor fashion-related 
events, more recently at youth venues such as night clubs. In addition, since fashion models are 
extremely thin, the association of their image with cigarette smoking adds to the industry’s 
targeting of women.  

In May 2003, WHO's Member States are expected to put their stamp of approval to a treaty they 
have been developing for the past five years. The Framework Convention on Tobacco Control 
(FCTC), WHO's first treaty-making endeavour, will lay down global rules for, among other 
things, the marketing, advertising, promotion and sponsorship of tobacco products.  It is WHO's 
view that the tobacco epidemic that kills some 5 million people per year now, is a disease that is 
communicated through advertising.  In 2002, the WHO called for an end to tobacco industry 
manipulation of sports. By deciding to call for a similar ban on tobacco promotion in films and 
fashion, the FCTC is calling for international scrutiny and responsibility around a product that is 
promoted freely, despite being designed to kill.  
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The WHO is calling on the film industry to: 

Certify no payoffs.  Producers should post a certificate in the credits at the end of the 
movie declaring that nobody on the production received anything of value (cash money, 
free cigarettes or other gifts, free publicity, interest-free loans or anything else) from 
anyone in exchange for using or displaying tobacco.
Require strong anti-tobacco ads.  Studios and theatres should require a genuinely strong 
anti-smoking ad (not one produced by a tobacco company) to run before any film with 
any tobacco presence, regardless of its rating.
Stop identifying tobacco brands.  There should be neither tobacco brand identification 
nor the presence of tobacco brand imagery (such as billboards) in the action or 
background of any movie scene.  
Implement rating system.  Even one use of tobacco or presentation of tobacco 
advertising or similar pro-tobacco imagery should lead officials to issue a rating 
indicating adult content and the need for parental guidance.

These steps can be implemented without censorship or infringing on the creative process.

For the fashion industry, WHO’s message is equally clear. Put an end to: 
the depiction of tobacco use as glamorous, fun, sexy or attractive; 
tobacco company sponsorship of fashion shows, awards and competitions;  
the use of tobacco product brand names on non-tobacco products or services, associated 
with fashion or considered “fashionable”—perfumes, cafés and bistros, travel agencies, 
adventure races;
sales or free distribution of clothing, shoes and fashion accessories that bear tobacco 
product brand names, logos or other identifying marks. 

Fashion industry professionals—designers, models, managers, event promoters, producers and 
organizers as well as advertisers, magazine and website editors—are invited to recognize their 
responsibility of fashion stars as role models and the influence they wield, particularly among 
women and young people, and take a stand to stop using and promoting tobacco.  

Already in countries around the world, including France, Australia, New Zealand and the U.S., 
models, international shows and world renowned fashion magazines have gone tobacco free, 
ending sponsorship, advertising, promotion, and use of tobacco. It can be done. Let’s work 
together in 2003 to make it happen.  

We would like to thank the WHO Tobacco Free Initiative, Headquarters, for providing the 
background material for this document. 

For more information on World No Tobacco Day visit www.who.int/tobacco and for information 
on World No Tobacco Day activities in Europe contact the Tobacco Free Initiative Europe 
Programme of the WHO Regional Office for Europe (gde@who.dk, han@who.dk, (phone:  +45 
39 17 1304;  fax:  +45 39 17 1854).  
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Annex 2 

Suggestions for local action

Every year, throughout Europe, many events are organized at national and local level to mark 
World No Tobacco Day. Events range from press conferences, seminars, news stories, national 
award ceremonies, marches, health fairs and stands in hospitals, health and community centres; 
to dissemination of World No Tobacco Day materials and letter writing campaigns to politicians, 
policymakers and media. 

Here are some additional ideas, particularly on this year’s theme of making fashion and film 
tobacco free, which could help with planning your activities.  

Stories for the media 

Smoking in the movies 

Smoking in the movies has increased hugely since the 1990s in the US. What about in your 
country? Has there been an increase in product placement in movies? Think particularly about 
children’s movies! Can you undertake some research on the relationship between smoking 
celebrities and their fans? How do young people view stars who smoke? 

What do the tobacco industry documents reveal about the relationship between fashion, film and 
tobacco in your country?  Is there any evidence that the tobacco industry is sponsoring film clubs 
or festivals in your country? Other tobacco industry tactics include sponsoring free movie passes, 
invitations to movie previews or other events. Who sponsors national and local film festivals? 
The bigger the festival, the greater the international reach, as this quote reveals from an agency 
working on behalf of RJ Reynolds “The Cannes film festival will be held soon and we could get 
photos of celebrities with cigarettes. We could also expand our work with foreign filmmakers in 
various European capitals if this would be meaningful to RJR. “ 

Who sponsors film prizes and awards? Each year, at the Carlsbad International Film festival the 
Philip Morris Freedom Award is presented by the American Foundation to young film directors 
in central and eastern Europe. The award recognizes filmmakers from central and eastern Europe 
whose work incorporates themes of freedom and democracy. Is the tobacco industry involved in 
any other aspect of film promotion in your country?  

Smoking celebrities

In the past the tobacco industry has paid actors to smoke in movies. It has also invited celebrities 
to attend parties and events. Do you know of similar tactics in your country?  

On the other hand, film companies also approach tobacco companies for payments in return for 
featuring smoking in films. You might like to write to your local film production companies 
highlighting the effects of tobacco and inviting them to join in the campaign to make movies 
tobacco free. 
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Are there local fashion models who are smoke free, or agencies that have a policy to hire models 
that do not smoke? Can you contact talent agencies representing models and actors and ask them 
what their policy is on using celebrities to market tobacco? 

PR Agencies and product placement companies  

The tobacco industry engages companies to place their products in fashion and film events. Can 
you identify such companies in your country and highlight the impact of this for public health?  
Can you identify an agency that is prepared to stop accepting tobacco industry business?  

Fashion magazines 

You might like to contact the editor of your local fashion magazine. Do they advertise tobacco? 
Are there magazines that are totally free of tobacco industry sponsorship? Would they accept an 
article on the impact of smoking on health and beauty? 

Fashion events 

Is the tobacco industry involved in sponsoring fashion events? If it is, can you get a local paper 
to run a story highlighting this? 

Fashion awards 

Every year a designer is presented with the Lucky Strike Designer Award for work in design that 
has helped improve the social and cultural conditions of everyday life. The Lucky Strike Junior 
Designer Award is also conferred annually, recognizing the work of a promising design student. 
Do you know of similar awards? Alternatively, are there positive stories of other actors stepping 
in to replace tobacco industry sponsorship of fashion awards?  

Brand stretching 

Tobacco companies are branching out into clothing lines, but, in order to get the fashion outfit 
for one particular company, girls had to purchase just under 980 packages of Virginia Slims over 
a period of six months and submit proofs of purchases to the manufacturer, Philip Morris. This 
averaged out at just over five packs of cigarettes per day.
What explains the carefree aggressiveness of the tobacco industry, the brazen nerve with which 
they advertise and promote their product?  

Organizing an event 

This year’s WNTD comes a week after the long-expected adoption of the Framework 
Convention on Tobacco Control. This could create a good link with which to involve high-level 
politicians and to announce the adoption of the FCTC and its implications for national tobacco 
control policy.

You might like to organize a competition for young people to design an art or fashion piece 
which conveys the idea of making fashion and film tobacco free. Then, present national world no 
tobacco day awards for the best design.
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Consider contacting local retail outlets, e.g. perfume and clothes shops and ask them to create an 
in-store world no tobacco day display for the day. 

Organizing a local press conference could be another idea, inviting a smoke free celebrity 
spokesperson and local politician to convey the message that fashion and film become tobacco 
free. You could add a national WNTD award ceremony to such a press conference, or make it as 
a separate event.

Are there particular groups for whom the theme is appropriate? Dentists, beauticians, and 
hairdressers might be willing to make a comment on the effects tobacco has on teeth, skin and 
hair.

Would a cinema run some smoke free movies on World No Tobacco Day? Or maybe some anti-
tobacco advertising before and during scheduled movies? Could you engage your local cinema in 
allowing a health stand and offer free carbon monoxide measuring for smoking cinema-goers?  
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Annex 3 

World No Tobacco Day Competition – Call for nominations letter

Dear………..

Every year on 31st May, WHO celebrates World No Tobacco Day. The theme for World No 
Tobacco Day in 2003 is tobacco free film and fashion. We are writing to inform you of the 
campaign objectives and to invite you to join with WHO in promoting a tobacco free society.  

As part of it’s campaign WHO is calling on the fashion and film industries to stop their support 
for a product that has such a devastating impact on public health. As well as stopping the 
promotion of tobacco products, we hope that the fashion and film world will join with WHO to 
communicate the harm caused by tobacco and the benefits of a tobacco free society. There are 
many positive examples from around the world of how fashion and film have acted as vehicles to 
promote and communicate positive health messages. We hope to build on those through this 
year’s campaign. 

World No Tobacco Day traditionally is an opportunity to engage individuals and organizations 
from different sectors in a global campaign to make the world tobacco free. Actors, directors, 
producers, film associations, fashion models, designers, retailers, national and local cultural 
authorities, school and university fashion and film courses, media and everyone interested in 
fashion and film are invited to join with WHO in this campaign.  

Each year WHO also presents World No Tobacco Day awards to individuals or organizations 
that have made an outstanding contribution to tobacco control.  The competition is open to 
organizations or individuals, who have made a contribution to tobacco control in the context of 
the theme. This year, we are particularly interested in hearing about fashion and film 
personalities or other individuals and organizations who have worked to promote a tobacco free 
world.

We invite you to send a nomination using the attached form by 31st March 2003 to

Gail Denner 
Tobacco Free Initiative Europe, 
WHO Regional Office for Europe, 
8 Scherfigsvej 
2100 Copenhagen 
Denmark 
Phone +45 3917 1304 
Fax + 45 3917 1854 
Email  gde@who.dk 

WHO will then evaluate the nominations and select six to receive World No Tobacco Day 
awards. The awards will be presented at a special ceremony and media event on the 31st May by 
the WHO Regional Director for Europe.
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In each of WHO’s 51 European Member States, national WHO counterparts for tobacco control 
have been appointed. Please feel free to contact them (contact details given attached) or us 
directly with enquiries about World No Tobacco Day activities.  

We will be providing further information and ideas for capitalizing on the media opportunities to 
promote tobacco free film and fashion shortly.  For your information, please find attached a 
backgrounder on the concept underpinning the campaign, the campaign poster, a list of WHO 
national counterparts, a World No Tobacco Day Nomination form, and a history of World No 
Tobacco Day.

We look forward to receive your nominations and thank you very much in advance for your 
cooperation in working with WHO.  

Yours sincerely, 

Haik Nikogosian, MD, PhD 
Head of Unit 
Promoting Health in Lifestyle, Environment and Development 
Regional Adviser 
Tobacco Free Initiative Europe
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Annex 4 

Nomination form 

WORLD NO TOBACCO DAY AWARDS 2003

Tobacco free fashion and film – Action ! 

Awards will be given to individuals or organizations that have:
acted as role models, spokespeople or advocates for tobacco control, either by 
advising people not to start smoking in the first place or encouraging them to quit
shown commitment to making fashion and film free of tobacco industry 
sponsorship
worked to make fashion and film venues, events, and products tobacco free
demonstrated innovation in making fashion and film tobacco free 

Part 1. Please provide details about yourself and your organization 

Your name: ......................................................................................................................

Your position/organization: ..............................................................................................

Address ............................................................................................................................

………................................................................................................................................

….......................................................................................................................................

Phone……………………………………

Fax ………………………………………. 

Email…………………………………….
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Part 2. Please provide information on the individual/organization nominated to 
receive an award. (If all the information is not available on the nominee at this stage, 
please do not let this stop you from making the nomination. Please also feel free to 
send any relevant background material as it facilitates the selection process.) :   

Name of person/ organization nominated..........................................................................  

Address ............................................................................................................................  

………................................................................................................................................  

….......................................................................................................................................  

Phone ...............................................................................................................................  

Fax ………………………………………. 

Email…………………………………….

Website..............................................................................................................................  

Why do they deserve a World No Tobacco Day Award ? (Please use additional pages 
and send any relevant material in order to give as much background on the nominee as 
possible).

Please send nominations using the attached form by 15 April 2003 to:

Gail Denner 
Tobacco Free Initiative Europe 
World Health Organization 
Regional Office for Europe 
Scherfigsvej 8 
2100 Copenhagen 
Denmark
Phone +45 3917 1304 
   Fax + 45 3917 1854 
Email  gde@who.dk 
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