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Chainnan, Your Excellencies and Distinguished Delegates: 

We appreciate the opportunity to speak on this important issue on behalf of Consumers International, 
the global federation of consumer organizations, representing over 220 consumer organizations in 115 
countries from all regions of the world. Today we are speaking on behalf of28 members in 13 
countries in the Western Pacific Region. 

We urge members of the WHO Regional Committee for the Western Pacific Region to indicate their 
support for the development of an International Code on Marketing of Foods to Children and to signal 
their intent on this issue by developing a regional action plan on the marketing of food to children. 
An International Code complemented by regional activity would form a vital part of a broader 
strategy to prevent noncommunicable diseases and of the implementation of the Global Strategy on 
Diet, Physical Activity and Health. 

We commend the Sixtieth World Health Assembly for providing a mandate to the WHO's Director
General in resolution 60.23 to take action against the rise of noncommunicable diseases and in 
particular the childhood obesity pandemic. The resolution requires the WHO to develop a set of 
recommendations on the marketing of food to children. We ask Member States to support this 
resolution by showing regional support for the development of an International Code and by 
developing a Regional Plan of Action to combat marketing of food to children. 

The incidence of obesity and the ensuing health problems such as heart disease and diabetes are fast 
increasing in the Western Pacific Region. In some parts of the region up to 20% of children are 
overweight or obese. As the 2005 WHO report on noncommunicable diseases and poverty showed, 
obesity affects all ages and social classes and in poorer populations, it co-exists with under-nutrition. 
The projected cost to the health services in Member States caused by noncommunicable diseases now 
and in the future could put other services at risk, There are also other heatlh problems such as 
malnutrition that can be caused by poor diet. 

As noncommunicable diseases rise, we need a coherent set of integrated actions, spanning national 
policies, regional and global action focused on prevention. A number of issues need to be addressed 
simultaneously in order to create an environment that enables healthier diets and more physical 
activity. 
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One of the issues identified is food marketing, advertising, sponsorship and promotion - 'messages 
that encourage unhealthy dietary practices or physical inactivity should be discouraged and positive, 
healthy messages encouraged'. 

We welcome the acknowledgement in the WHO's 2006 Technical Meeting on marketing of Food and 
Non-Alcoholic Beverages to Children that the exposure to the commercial promotion of foods high in 
saturated fat, trans-fatty acids, sugars or salt has a direct effect on children desiring and consuming 
these unhealthy foods. 

We urge the WHO Regional Committee for the Western Pacific Region to express its support for an 
international code on the marketing of food and non-alcoholic beverages to children as a central part 
of the recommendations being prepared for approval by the WHA in May 2009. 

This work should be based on the following principles: 

• The need to restrict the promotion of foods high in saturated fat, trans-fatty acids, sugars or 
salt 

• The need to promote positive healthy eating messages 

• The need to ensure that all children are protected 

Thank you for your attention. 


