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Publications of the World Health
Organization can be obtained from:

Marketing and Dissemination,
World Health Organization, 
20 Avenue Appia, 
1211 Geneva 27, Switzerland 
(tel: +41 22 791 2476; 
fax: +41 22 791 4857; 
email: bookorders@who.int).

Requests for permission to
reproduce or translate WHO
publications – whether for sale 
or for noncommercial distribution 
– should be addressed to:

Publications, at the above address 
(fax: +41 22 791 4806; 
email: permissions@who.int). 

The designations employed and
the presentation of the material in
this publication do not imply the
expression of any opinion
whatsosever on the part of the
World Health Organization
concerning the legal status of any
country, territory, city or area or of
its authorities, or concerning the
delimitation of its frontiers or
boundaries. Dotted lines on maps
represent approximate border lines
for which there may not yet be full
agreement.The mention of specific
companies or of certain
manufacturers’ products does not
imply that they are endorsed or
recommended by the World
Health Organization in preference

to others of a similar nature that
are not mentioned. Errors and
omissions excepted, the names of
proprietary products are
distinguished by initial capital
letters. The World Health
Organization does not warrant
that the information contained in
this publication is complete and
correct and shall not be liable for
any damages incurred as a result
of its use.
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Background

This year’s World Health Day
(WHD) is dedicated to the theme
“Healthy Environments for
Children”. Dr Gro Harlem
Brundtland, Director–General,
launched the initiative of a new
alliance to promote Healthy
Environments for Children at the
World Summit on Sustainable
Development, Johannesburg, 1
September 2002. 

World Health Day is a part of the
continuing initiative to promote
Healthy Environments for Children
(HEC), and is a springboard for
raising awareness, stimulating
debate, motivating national move-
ments, and focusing on health
dangers in the places where chil-
dren live, learn and play. 
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The Day

World Health Day is a unique
opportunity to bring attention to
the dangers children face in their
environment, and to galvanize
people into action to combat these
dangers. All actions planned for
World Health Day will work
towards raising awareness among
the general public and bringing
about a positive change in public
opinion. Public opinion can then
influence policy and decision mak-
ers. A range of activities in every
country can and will make the dif-
ference. Join us now in planning a
successful day. 

The Kit 

WHO Headquarters is producing a
package of materials for use in
conjunction with World Health
Day. The package includes the
brochure, adhesive sticker, poster,
logo and slogan and theme for the
day. Each region is encouraged to
adapt the materials to their specific
needs. 

The Logo

The logo and theme for World
Health Day 2003 are available
through the web-site
www.who.int/world-health-
day/2003/en and can be obtained
from the WHO Regional Offices.
You can email the World Health
Day Manager at
whd2003@who.int

Web-site 

To support the celebration of the
day, a World Health Day web-site
has been developed and will be
maintained by WHO. The web-site
will emphasize the importance of
HEC, featuring information from
around the world on the day, and
throughout the year. The address is
www.who.int/world-health-
day/2003/en

To register the event that your
organization is planning, please
register online by filling in the
events form. 

WHO will decide which organiza-
tions and events to list (and estab-
lish a link) on the Web. See form
at the back of the tool kit for more
details.

Introduction
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Package the message

Once armed with research and
data/information, transform it into
something everyone can relate to.
Sound bites (short, catchy facts)
are the best. Remember – depend-
ing on the target audience  – the
message may need to change
slightly. Below are a few examples.

SOUND BITES

Children’s well-being

■ Children have the right to live,
learn and play in healthy places.

■ The future depends on the
health of today’s children.

■ The most important task is
safeguarding the environment
for our children.

■ Today’s children are the adults
of tomorrow – they deserve to
inherit a safer, fairer and health-
ier world. 

■ One in five children living in the
poorest parts of the world
won’t live beyond their fifth
birthday, mainly because of
environment-related diseases.

Economic benefits

■ Cost-effective and culturally
appropriate methods can be
used to improve the quality of
children’s homes, schools and
community environment.

■ The cost of action in creating
healthy environments for chil-
dren is only a fraction of the
price of neglect.

■ When environmental risks to
children’s health are reduced,
the economic gains are consid-
erable.

Existing successful interventions

■ Existing cost-effective interven-
tions must be promoted to cre-
ate healthier environments for
children.

■ More widespread use of exist-
ing preventive and control
interventions can prevent mil-
lions of child deaths.

Healthy Environments for
Children Alliance (HECA)

■ The Alliance works towards
substantially reducing the pro-
portion of the world’s poorest
children who lack sufficient and
clean water, sanitation, clean
indoor air, protection from vec-
tor-borne diseases and acci-
dents and injuries.

■ Acting together, Alliance mem-
bers can provide a clearinghouse
of information on which to act. 

■ The Alliance will help unleash
some of the extra energy to
pursue healthy environments
for children.

■ The Alliance can stimulate groups
in all countries to find their own
best ways of shaping the future
of life and creating healthy envi-
ronments for children.

Getting the message out
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Document the problem

Facts based on solid research are
crucial to any advocacy campaign.
Many global statistics exist but
what will attract your local politi-
cians and media is local data.

What kind of information to gather
and how to use:

■ Highlight the situation regard-
ing Healthy Environments for
Children in your region/country.

■ Emphasize the local, national
and regional situation of envi-
ronment and health related
issues of concern to children.

■ Publicize and promote the good
work done by you or your
organization to improve the sit-
uation.

■ Indicate the gaps (problems)
and what more you can do to
raise awareness and stimulate
action.

■ Highlight the success stories.



Mobilize others

Approach local partners with an
outline of activities and events for
World Health Day and ask for their
involvement and support. Explain
to them how their participation
shows enlightened self interest! As
well as supporting a good cause, it
will increase their profile and visi-
bility in the community.

Discussions, forums, seminars and
courses are useful events to pro-
vide and exchange relevant and
interesting information with the
public, NGOs, policy and decision
makers, medical and teacher asso-
ciations, children’s associations and
environmental health associations.
You can discuss the implications if
no action is taken, state what can
and should be done to improve
Healthy Environments for Children
in your country and what they can
do to make a difference. Address
any of their concerns.
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■ Promote linkages of health and
environmental policies.

■ Ensure health workers, teach-
ers, volunteers and others are
adequately equipped to address
environmental hazards to chil-
dren, and to create healthy
environments for children.

■ Raise awareness among par-
ents, teachers and care-takers
of the dangers children may
face at home, school and in the
community.

If your organisation is beginning to
form or participate in a movement
on Healthy Environments for
Children, here is a checklist of pos-
sible actions you might choose to
take, and examples of
people/organizations you may
want to involve:

POLICY AND 
DECISION-MAKERS

■ Identify the relevant environ-
mental and health policies and
legislation, and those responsi-
ble in government for them.

■ Provide leadership for action on
HECA.

■ Assess information on children’s
environmental hazards and
ensure priority issues get the
necessary high-level attention.

■ Ensure that government bud-
gets in health and other sectors
can fund programmes to
improve children’s environ-
ments.

LOCAL AUTHORITIES,
MAYORS, SCHOOLS, 
NGOs, CIVIL SOCIETY

■ Promote new opportunities
within communities for produc-
tive alliances among different
groups. 

■ Push for authorities to provide
better services.

■ Build community awareness
about environmental health
issues and the importance of
managing local resources such
as water, soil and fuel in
healthy, friendly ways.

■ Promote good hygiene in
homes, schools and the com-
munity.

■ Influence local and national
policies, and hold authorities
accountable for their actions
and the services they provide.
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HEALTH, SOCIAL WORKERS,
ENVIRONMENTAL AND
HEALTH OFFICERS

■ Increase awareness of the spe-
cial vulnerability of children.

■ Promote the recognition of the
main hazards related to the
health of children found in the
home, school, and community.

■ Assist different groups in the
communities in creating healthi-
er places for their children.

■ Promote the use of questions
during examinations and rou-
tine check-ups to enquire about
environmental conditions by
recording information about the
characteristics of the places
where children live, learn and
play (paediatric environmental
history).

■ Take advantage of the “waiting
time” at clinics and health cen-
tres to promote healthy envi-
ronments for children.

■ Evaluate the impact of the
actions taken.

PRIVATE SECTOR

■ Promote corporate policies that
will protect healthy environ-
ments for children.

■ Support community environ-
mental projects (for example,
planting trees, cleaning rivers,
cleaning schools, roads) that
would benefit health and well-
being.

■ Assist with the provision of
goods and services to commu-
nities – for example, soap, bed-
nets, filters, equipment for
water purification, stoves.



Organize events

Parades, competitions, street
events, quizzes with HEC theme…
all create media attention and get
the message out to large numbers
in an interesting, entertaining and
stimulating way. This is a good
means of reaching people who
might not be attracted to more
traditional events such as seminars
or meetings. 
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Involve celebrities as
spokespersons

Remember it takes time, and
preparation to get celebrities
involved. 

■ Choose individuals who are well
known and respected within
the country or community and
who can bring positive atten-
tion to World Health Day.

■ Invite personalities in music,
film, sports or politics.

■ Find out if a well known person
lives or is from your area – they
may be more likely to give
“local support” to your event. 

■ Celebrities are often not aware
of the causes and consequences
of the subject matter. So make
sure they are briefed in
advance. Specify clearly to their
agent/manager, or to them
how you want them to con-
tribute and the message you
hope to put across.

Work with the media

The media are potentially the most
effective tool in communicating a
message but to work with the
media you must understand how
the media work. Timing is every-
thing and again sound bites are
best. 

News reporters find information
that is new, surprising, compelling
or has impact on the public, most
newsworthy. Make sure the story
will:

■ Interest the intended audience.
For example, find a personal
story and link it to a news
event. This is much more inter-
esting than isolated statistics.

■ Only include facts and figures
that are 100 percent accurate.
Make sure that every name,
date and piece of information
has been double-checked with
a reliable source.

The News Conference 

Perhaps the single most effective
means of winning media coverage
for your World Health Day event is
to hold a news conference. 

News Conference Checklist 

■ Invitation list – print press,
radio, TV and others.

■ Time and date: check any possi-
ble conflicts with competing
events.

■ Invitations.

■ Media advisory.

■ Photo opportunity.

■ Call back to invited press mem-
bers to confirm their attendance.

■ Media kit – include speeches,
main announcement release,
biographies, backgrounder, fact
sheet, photos etc.

■ Anticipate possible questions
from the media and prepare
answers.



■ Focus all presentations and
answers on a small number (3)
of key messages.

■ On-site arrangements – room
rental, name signs on podium
for speakers, audiovisual equip-
ment, etc.

■ Refreshments or snacks and
drinks, if desired.

The news agencies – 
don’t neglect them

In addition to newspapers and
magazines, you should contact the
national news agency, also known
as a wire service. If they put out a
dispatch on HEC for World Health
Day, the story will go out to every
newspaper, magazine, radio station
and television network in your
country. 
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10 IMPORTANT INTERNATIONAL MEDIA

(in addition to your national media outlets)

AP – Associated Press

Reuters

AFP – Agence France-Presse

International Herald Tribune

Le Monde

El Pais

The Economist

FT (Financial Times)

CNN (Cable News Network)

BBC (British Broadcasting Corporation)



Request to be listed on the World Health Day web-site
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Please list our event organized for World Health Day 2003 on the WHO
web-site:

Organization Name:

Specify nature of organization ❒ WHO regional office
❒ International/Specialized Agency
❒ Government
❒ NGO
❒ Other

Title of Event:

Location:

Date of Event:

Web-site link on the event:

The following information will not be printed on the web-site but will be
needed to determine if the event is in compliance with WHO policy. In case
of doubt the event will not be mentioned on the WHO web-site.

Description of Event – English, French or Spanish. Maximum 200 words.

Name of person in charge:

Title:

Address:

Telephone: Fax: Email:

URL address:

Please submit this form by email to whd2003@who.int or by fax to +41 22 791 1583

For more information contact:

World Health Day team (WHD)

World Health Organization (WHO)

20, avenue Appia

CH-1211 Geneva 27

Switzerland

whd2003@who.int
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Kindly complete this form to receive the selected materials when available:

❒ Documentation ❒ English

❒ Poster (measuring tape) ❒ French

❒ Stickers ❒ Spanish

For the following purpose (indicate the required quantity):
to:
Organization Name:
Contact Name:
Address:
Telephone: 
Fax:
E-mail:

Description of the Organization: 
(include the relevant order)

Delivery is by surface mail. Please allow 6-8 weeks for postal delivery. 

Submit this form by Fax: +41 22 791 1583
World Health Day team 2003 (WHD)
World Health Organization (WHO)
20 Avenue Appia, CH-1211 Geneva 27
whd2003@who.int

Feedback form Order form

Activities planned by external organizations

Kindly complete this form to report to WHO on the outcome of activities
planned for World Health Day 2003

Organization Name:
Contact Name:
Address:
Telephone: 
Fax:
E-mail:

Short description of the Event:
Please include the subject addressed, type of activity, specific audience for which it was orga-

nized, and the attendance rate.

The activity received the following press coverage in our area:
You may attach press clippings for our reference.

This activity/event led to the following concrete actions or outcomes in our
community/region.

We plan a follow-up activity: ❒ Yes
❒ No

Submit this form by Fax: +41 22 791 1583
World Health Day team 2003 (WHD)
World Health Organization (WHO)
20 Avenue Appia, CH-1211 Geneva 27
whd2003@who.int



Whom to contact at WHO Regional Offices
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WHO welcomes support from all organiza-
tions concerned about Healthy
Environments for Children. 

International Organizations should contact
WHO headquarters:

Ms N. Osseiran
World Health Day Liaison Officer
World Health Organization (WHO)
Avenue Appia 20
CH-1211 Geneva 27, Switzerland
Tel: (+41-22) 791 44 75
Fax: (+41-22) 791 15 83
Email: whd2003@who.int

Regional Organizations should contact the
respective WHO Regional Offices.

Country based organizations should con-
tact the WHO Country Office.

Africa
Dr E. Anikpo
Director of Healthy Environments
and Sustainable Development 
World Health Organization
Regional Office for Africa
PO Box NE 6
Brazzaville, Congo
Tel: (+1-321) 95-39210 
Fax: (+1-321) 95-35512 
Email: anikpoe@afro.who.int

Americas
Dr L. A. Cassanha Galvão 
Program Coordinator
Environmental Quality Program (HEQ)
Health and Environment Division (HEP)
Pan American Health Organization (PAHO)
World Health Organization 
Regional Office for the Americas
525, 23rd Street, NW. Room 524
Washington, DC-20037-2895-USA
Tel: (+1-202) 974-3156 
Fax: (+1-202) 974-3645
Email: galvaolu@paho.org 

Europe
Dr O. von Ehrenstein 
Technical Officer
Children, Environment and Health 
World Health Organization Regional Office
for Europe
WHO European Centre for Environment
and Health 
Via Francesco Crispi 10, 
I-00187 Rome, Italy 
Tel: (+39) 06 4877549 
Fax: (+39) 06 4877599 
Email: ove@who.it

Ms L. Negru
Communications Officer
Regional Office for Europe
World Health Organization
8, Scherfigsvej
DK-2100 Copenhagen, Denmark
Tel: (+45 39) 17 13 44
Fax: (+45 39) 17 18 80
Email : lne@who.dk

Easteran Mediterannean
Dr H. Abouzaid
Regional Advisor
Supportive Environments for Health
World Health Organization
Regional Office for the Eastern
Mediterranean 
WHO Post Office
Abdul Razzak Al Sanhouri Street
(opposite children’s library)
Nasr City Cairo 11371, Egypt
Tel: (+20-2) 670 2535
Fax: (+20-2) 670 2492

(+20-2) 670 2494
Email: azaidh@emro.who.int

South East Asia
Dr J.M. Luna
Regional Adviser-CAH
World Health Organization
Regional Office for South-East Asia
World Health House
Indraprastha Estate
Mahatma Gandhi Road
New Delhi 110002, India
Tel: (+91-11) 3370804 ext. 26317
Fax: (+91-11) 3370197

(+91-11) 3379395
email: lunaj@whosea.org

Western Pacific
Dr H. Ogawa
Regional Adviser 
World Health Organization
Regional Office for the Western Pacific
P.O.Box 2932
1000 Manila, Philippines
Tel: (+63-2) 528 8001
Fax: (+63-2) 521 1036

(+63-2) 526 0279
(+63-2) 526 0362

Email: ogawah@wpro.who.int
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